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nent catalogue courses, advanced courses and post-graduate Masters degree courses.

The most significant milestones of the Group history include the Foundation of the IED seats in Milano {1966), Ro
(1973), Torino (1989), Madrid (1994), Barcelona (2002) and Sao Paulo in Brazil (2005). In 2007 |IED Venezia inaugurate
and in 2008 the IED Firenze Project started, with the opening of the House of Creativity (Casa della Creativita). In 200
IED is planning to open a new brasilian campus in Rio de Janeiro.

Ever since 1966 IED has developed innovative and diversified teaching methodology, concentrated on the synergy betwee
technology and experimentation, creativity, strategies and integrated communication, market issues and a new form ¢
professionalism.

The scope of the Istituto Europeo di Design is in fact, to offer young professionals working in the fields of Fashion, Desig
and Communication, the most efficacious tools necessary to answer the constantly evolving demands of the productio
world: a project and communication culture that will accompany them throughout their fareers.
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Learning Experience
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The Schools of the “IED System”

As evidence of its vocation towards innovation and development the Istituto Europeo di Design has created a total reality in its

structure and through its offers.
IED Moda Lab, IED Design, IED Arti Visive and IED Comunicazione are all truly real Schools of the “IED System”, that answer

the needs of the working world, through education pathways targeted to the specific needs of the reference industries and that

are flanked by a common design project culture.

Istituto Europeo di Design
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IED Moda Lab
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IED Moda Lab Partners
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IED Design
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IED Visual Arts




IED Visual Arts Partners




IED Communication




IED Communication Partners
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IED Research Center
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The Istituto Europeo di Design ..a choice to build your future!
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Industrial Design

Direction
Alessandro Chiarato

The professional role

Industrial designers design objects, instruments and systems to be used at work, in the home, for sport or for

travel: trolleys, study lamps, game consoles, toothbrushes, furnishings for a paediatric hospital, first aid rucksacks,
urban mobility.

The role of this professional is to guide innovation from a creative, aesthetic and technological point of view. His
mission is to understand social behaviour and desires and anticipate market needs, mediating between the company's
intent and environmental aspects, translating them into design. He must therefore possess a transversal

design culture, managing both cultural and technological aspects.




1st YEAR




D betwee : W55 hic approach to product Designing furniture with particular present the final project, from

finishes and colours of natural and innavation. Techniques and tools emphasis on marketing, production
man-made materals. Development of for the development of successful technologies and materials.
design skills in regards to materials. new praducts. Methods of corg

communica and presentation.

sketches to computer rendering.
Organisation of a presentation for
the project.

CumEutﬂr 3 Materia Is technology 2
Rhiat : Ergonomics

£ . ave the rtunity 1o Builds on knowledge of basic
Three-Tm: i |

groups of materials commanly
used in the profession. Particular
Analysis of salient aspects of set emphasis on materials on the cutting

edge of technological innovation.

or volume. Tools for the design, creation  cars and everyday objects. Film studies
and production of complex models.




3th YEAR




SUBJECTS H SUBJECTS H SUBJECTS H
Modern and contemporary art 22 CMF2 30 Computer 5 30
C.M.F. 1 30 ‘Computer 3 Rhinoceros 39 Computer 6 27
Computer basic elements 12 ‘Computer 4 30 MAX 27 Carer guldance 10
Computer 1 33 Lighting deslgn 28 Design project 5 85
Computer 2 30 Marketing and business 24 Design project 6A* 37
mm“m a2 :,:-n-h__- S PR - L Y ¥ = =
PSRN Y WU ISR s S e -
jeel 1IN | 34 IOPICE! SEMINars 34
mgaemng U Lesign project Hd* 37 Soemlotics 10
Design methodology 20 Deslgn project 4C* a7 Dissertation project
Design project 1 a5 Flilm studies 24
The history of mrchitecturs 2 Soclology 26 *Sluierits will b abie [0 choods (i
Mnaterials technology 1 48 The history of architecture O ST poms TOm RGN Frofects
and deslgn 2 24
Project presentation technlgues kL
Materials technology 2 24

TOTAL HOURS
Three-year pe
1068
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Fashion Design

Three year courses




1st YEAR



2nd YEAR
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3th YEAR
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Fashion Design

SUBIJECTS H SUBIJECTS H SUBJECTS H

Modern and contempomry art 40 Visunl culture 40 Cinema, fashion and music criticlsm 90

Color 22 Fashion trends project 22 Portfollo 15

Computer 1 Bl LaAB 63 Fashlon pattern making 3 30

Culture and techniques of costume a7 Personal design 23 Talloring techniques 3 33

Textile drawing 36 Fashion semiotics 36

Fashion drawing Ba Fashion system 22

Contemporary fashlon 22 History of fashion 36

Design project 170 Fashion pattem making 2 42

Materals technology 1 30 Tailloring technbques 2 45
TOTAL HOURS
Three-year perfod
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Fashion Marketing

Three year courses
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2nd YEAR




3th YEAR




Fashion Marketing

YEAR 1 YEAR_2 YEAR 32

TOTAL HOURS 1° YEAR_368 TOTAL HOURS 2" YEAR_378 TOTAL HOURS 3* YEAR_341



Trasportation Design

Three year courses

77 LR




1st YEAR




2nd YEAR




‘COMPUTER 3 , PORTFOLIO E MANAGEMENT - 25 h
Studio Tools - 33 h- Further work with Building up one's prnfeaainnal irnage
the Alias Wmfmnt snﬂware fur the

1 1ent, cantracts, the
3D model for optimal use in Bunkspead, role of the freelance :.‘.-.iblk”f‘-f-
achievement of the knowledge base of
materials. presentation of render of
good qguality.

DESIGN PROJECT &

Interior 2 - 36 h- Stylistic and technical
research focused on the development of
a final project. The detailed elaboration
of the design presentation. The Design
process will involve the use of the Alias
Wavefront software.

DESIGN PROJECT 7

Exterior 2 - 36 h - A design project for
top range cars with a high technological
profile. Brainstorming: definition of the
style-basad on the packager provided.
Volume and proportion verification.
Development of style and graphical re
search.Possible creation of a clay scale
model.




Transportation Design

SUBJECTS H SUBJECTS H SUBJECTS H
TECHNICAL DESIGN 30 COMPUTER 1 21 COMPUTER 3 33
ILLUSTRATION 30 COMPUTER 2 33 COMPUTER 4 24
SKETCHING 30 ERGONOMICS 2 16.5 DESIGN PROJECT 6 36
MODELLING 1 26 CAR MARKETING 20 DESIGN PROJECT 7 36
ERGONOMICS 1 16.5 MODELLING 2 32 PORTFOLIO E MANAGEMENT 25
TECHNOLOGY 1 16.5 DESIGN PROJECT 3 36
CAR HISTORY 1 14 DESIGN PROJECT 4 36
HISTORY OF DESIGN 20 DESIGN PROJECT & 36
DESIGN PROJECT 1 30 CAR HISTORY 2 14

DESIGN PROJECT 2 30 TECHNOLOGY 2 16.5

TOTAL HOURS
Three-year perfod
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Leading Network of
Fashion, Design, Visual Arts and Communication.
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